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The Challenge

NDNA is a hugely successful national charity that provides support, information, 
advice and guidance to the childcare, early years and nursery sector. 

As a lobbying voice for the sector and a driving force behind the care and learning 
provision for children nationwide, NDNA felt that their current brand identity needed 
a refresh. It had been in place since 2005 and as the business evolved it became clear 
that it was not reflecting them as people or the strategic vision for the NDNA to be 
the membership organisation of choice for early years. It needed to be a brand and 
proposition that demonstrated their drive, passion and forward thinking approach.

 
The Approach

The process started by working from the inside, working with key stakeholders in the 
business to really get to understand what NDNA was about, and how it stood out from 

the rest. Using our famous Brandschool® process we immersed ourselves into the 
business and ran aworkshop to gain insight and understanding. 

It was clear that there needed to be a balance of corporate and charisma. Something 
that was fresh, strong and sustainable and which could stand out in a crowded market.

 
The Results

The new brand identity, hierarchy, colour palette and positioning copy have been 
received extremely well by everyone. The brand has ultimately provided NDNA with 
the identity, messaging and personality to resonate with members, non-members and 

even parents. It reflects them as people, it is relevant to the audiences and with a strong 
strapline of ‘brighter thinking for early years’ it positions them as a leader in the sector 

now and in the future and underpins the brands ethos and vision. 

“I have worked with the team at 10 in the past and recommended them to NDNA. 
Following a pitch at NDNA we chose the team because they understood our challenge, 

demonstrated how knowledgeable they were about branding and were hugely 
enthusiastic.  The process has been truly enjoyable and we are all very 

excited about working with the new brand.”

Julie Ingham, Head of Marketing
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Our positioning

At NDNA, we don’t just sell nursery 
membership, lobby government 
and offer training, we’re dedicated 
to making a difference.
We are a charity that believes in good business so we put our members 
businesses at the very heart of ours. We enhance, support, nurture,  
cherish and challenge, and whilst we’ll always be that safe pair  
of hands, our innovative thinking gives your business the edge,  
an advantage that makes it the best it can be.  

Quite simply, we are the people behind the people 
who care, and champion the best for our children.

Welcome to NDNA. You’ve arrived in a very special place...  
get ready...

It’s time to reach your full and brilliant potential.
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Brandmark 
Primary corporate logo

Positioning

The NDNA logo should always be aligned to the 
left. It can be top, middle or even bottom, but 
always on the left. See pages 23-30 for examples. 

 
Clear space

In most applications, the logo will appear with 
text and graphic elements.                      

It is essential to allow enough space around the 
logo so that it is clearly visible and uncluttered by 
other elements.

The clear area is equal to the 3 x diameter of the 
star graphic as shown in the examples above.

Strapline

The logo needs to be accompanied by the strapline 
whenever possible. There is some flexibility with the 
positioning of the strapline in relation to the logo –
see pages 23-30 for examples.

 
Logo variants

There may be occasions when it is not possible to 
use the full colour logo – see page 9 for examples.

Minimum size  
with strapline

25mm

Minimum size  
without strapline

15mm
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Brandmark 
Corporate logo variants
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Mono White out

Primary On blue
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Colour
Colour breakdown

Colour palette

Our brand is underpinned with a colour palette 
designed to be fresh, modern and distinctive.

Different combinations of colours can dramatically 
change the tone and appearance of a document, so it 
is important to consider how they will work together.

Pantone: 288

C:100 M:80 Y:6 K:32 
R:0 G:45 B:114 
Hex: 002d72

Pantone: 7461

C:98 M:24 Y:1 K:3 
R:0 G:125 B:186 
Hex: 007DBA

Pantone: 339

C:84 M:0 Y:59 K:0 
R:0 G:179 B:136 
Hex: 00B388

Pantone: 631

C:74 M:0 Y:13 K:0 
R:62 G:177 B:200 
Hex: 3EB1C8

Pantone: 429

C:21 M:11 Y:9 K:23 
R:162 G:170 B:173 
Hex: A2AAAD

Pantone: 667

C:56 M:59 Y:4 K:14 
R:124 G:105 B:146 
Hex: 7C6992

Pantone: 2593

C:66 M:92 Y:0 K:0 
R:132 G:50 B:155 
Hex: 84329B

Pantone: 715

C:0 M:54 Y:87 K:0 
R:246 G:141 B:46 
Hex: F68D2E

Pantone: 124

C:0 M:30 Y:100 K:0 
R:234 G:170 B:0 
Hex: EAAA00


